
Project Title: Tour Tide Website Design 

 

Project Overview:  

Tour Tide is a Ghana-based travel agency that specializes in providing unique and affordable travel 

packages to both domestic and international tourists. The company seeks to revamp its existing 

website with a modern, user-friendly, and visually appealing design that can effectively showcase 

its services, destinations, and value proposition to potential customers. 

 

Design Objectives: 

1. Enhance user experience: The website should be easy to navigate, with a clear and 

intuitive interface that enables users to find the information they need quickly and 

efficiently. 

2. Showcase destinations: The website should highlight Tour Tide's featured destinations 

and tour packages, providing visitors with an engaging and informative overview of what 

each destination has to offer. 

3. Build trust and credibility: The website should convey Tour Tide's professionalism and 

expertise, emphasizing the company's commitment to providing exceptional service and 

creating memorable travel experiences for its customers. 

4. Drive conversions: The website should include clear calls-to-action that encourage 

visitors to book tours, make inquiries, and engage with Tour Tide's customer service 

team. 

 

Design Requirements: 

1. Mobile-responsive: The website should be optimized for mobile devices, with a design 

that adapts seamlessly to different screen sizes and resolutions. 

2. Clear Navigation: The website should have a clear and concise navigation menu, with 

easy-to-understand labels that guide visitors to the relevant pages. 

3. Appealing Visuals: The website should feature high-quality, visually stunning images and 

videos that showcase Tour Tide's destinations, services, and unique value proposition. 

4. Customer Testimonials: The website should include customer testimonials and reviews to 

build trust and credibility with potential customers.  

5. Easy Booking and Inquiry: The website should feature an easy-to-use booking and inquiry 

system that enables visitors to make inquiries and book tours directly on the website. 

 

Design Guidelines: 

1. Use the Tour Tide brand colors: The website should feature the Tour Tide brand colors 

(orange, white and dark gray) to maintain consistency with the company's existing brand 

identity. 



2. Use a modern and clean design: The website should have a modern and clean design that 

is consistent with current design trends. 

3. Use engaging visuals: The website should use high-quality visuals (photos and video) to 

showcase Tour Tide's destinations and services in an engaging and compelling way. 

4. Use clear and concise copy: The website should use clear and concise copy that is easy to 

read and understand, with a focus on providing useful information and highlighting the 

company's value proposition. 

5. Use responsive design: The website should use responsive design to ensure that it looks 

good and functions well on a variety of different devices and screen sizes. 

 

Conclusion: 

Tour Tide's website redesign project aims to create a modern, user-friendly, and visually 

appealing website that effectively showcases the company's unique value proposition and 

provides an engaging and informative experience for potential customers. The design brief 

outlines the key objectives, requirements, and guidelines for the project, providing a roadmap for 

the design team to follow in creating a successful website that meets Tour Tide's needs and 

exceeds its customers' expectations. 


